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For the functioning and survival of a corporate it requires money, men, machine, material and methods as input. All 

these input of a corporate directly or indirectly supplied by the rural area of the country. So, in return a corporate 

ought to contribute for the welfare and development of the rural area. A proper care and attention by the corporate in 

rural areas can improvise overall operation and productivity of corporate.  

Unfortunately the rural sector is suffering from a large no of problem such as poverty, hunger, illiteracy, 

unemployment, poor infrastructure, ignorance, ill health and high mortality rate etc. Though government is 

contributing a lot and had launched large no. of scheme for the poverty alleviation and improvement of the rural 

sector. But instead of great care, attention and initiative of government, the problems of rural sector couldn‟t be 

resolved. Since, the corporate are reaping the benefit from the resources of rural area and hence it is the 

responsibility of corporate too to contribute in sustainable rural development.  

This paper is an attempt to identify the initiative taken by the corporate for the growth and development and its 

impact on the same. The paper will identify and highlights the contribution of corporate entities in socio-economic 

development of rural area and rural people.   
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Introduction 

Today, Corporate Social Responsibility has become a worldwide concept whereby organizations consider the 

interests of society by taking responsibility for the impact of their activities on customers, employees, shareholders, 

communities and the environment in all aspects of their operations. It is one of the most important global issues with 

serious challenges and implications on almost all sectors. Surging economies, including India, are coping with issues 

related to poverty, child rights, community welfare etc and are a hotbed for an innovative CSR Scenario which is 

still shaping up.  As India rides the wave of economic boom and commercial Success, corporate social responsibility 

is presenting itself both as an opportunity and an important requirement for corporate to be engaged in. This will 

help corporate in their brand building and also contribute towards faster and more balanced growth of our society. 

As corporate have been regarded as institutions that cater to the market demand by providing products and services, 

and have the onus for creating wealth and jobs, their market position has traditionally been a function of financial 

performance and profitability. 

The concept of CSR in India is not new, the term may be. The process though acclaimed recently, has been followed 

since ancient times albeit informally. Philosophers like Kautilya from India and pre-Christian era philosophers in the 

West preached and promoted ethical principles while doing business. The concept of helping the poor and 

disadvantaged was cited in much of the ancient literature. The idea was also supported by several religions where it 

has been intertwined with religious laws. “Zakaat”, followed by Muslims, is donation from one‟s earnings which is 

specifically given to the poor and disadvantaged. Similarly Hindus follow the principle of Dhramada” and Sikhs the 

“Daashaant”. In the global context, the recent history goes back to the seventeenth century when in 1790s, England 

witnessed the first large scale consumer boycott over the issue of slave harvested sugar which finally forced 
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importer to have free-labor sourcing. In India, in the pre independence era, the businesses which pioneered 

industrialization along with fighting for independence also followed the idea. They put the idea into action by setting 

up charitable foundations, educational and healthcare institutions, and trusts for community development. The 

donations either monetary or otherwise were sporadic activities of charity or philanthropy that were taken out of 

personal savings which neither belonged to the shareholders nor did it constitute an integral part of business. The 

term CSR itself came in to common use in the early 1970s, although it was seldom abbreviated. By late 1990s, the 

concept was fully recognized; people and institutions across all sections of society started supporting it. 

This can be corroborated by the fact that while in 1977 less than half of the Fortune 500 firms even mentioned CSR 

in their annual reports, by the end of 1990, approximately 90 Percent Fortune 500 firms embraced CSR as an 

essential element in their organizational goals, and actively promoted their CSR activities in annual reports (Boli and 

Hartsuiker, 2001). 

 Indian companies are now expected to discharge their stakeholder responsibilities and societal obligations along 

with the shareholder-wealth maximization goal. There is a growing Realization that business cannot succeeds in 

society which fail. An ideal CSR has both an ethical and philosophical dimensions, particularly in India where there 

is wide gap between sections of people in terms of income and standard as well as socio-economic status. The idea 

of CSR is not New for India; moreover the idea of CSR in Indian society is bounded by the notion of caste and Fate. 

Going to the British Rule in India when Indian Reformer launched social movement which becomes more socially 

responsible. The Indian companies which become proliferate and prosper from 19th century, throw in their lot with 

Mahatma Gandhi and resulting concern for the nations caused many of them to be involved in providing education, 

health services and even clean water. Beyond the private sector, Indian Public sector companies (PSU) too are 

actively involved in CSR activities. Most of the PSU in the heavy engineering industry have not only set up a 

Township around the plant, but also established a school, hospital and several other civic facilities for its employees 

and those living in that areas. PSU are encouraged to undertake rural Development programmes down the years 

through fiscal incentives by the government. For Example special benefits are offered in the industrial policy to 

companies that set up industries in backward areas and tax incentive are also being offered to companies that set up 

water purification projects.  

 

Literature Review 

 

 The concept of CSR originated in the 1950„s in the USA but it became prevalent in early 1970s. At that time US 

had lots of social problems like poverty, unemployment. Consequently a huge fall in the prices of Dollar was 

witnessed. CSR became a matter of utmost importance for diverse groups demanding change in the business. During 

the 1980s to 2000, corporations recognized and started accepting a responsibility towards society. Corporate social 

responsibility (CSR) focuses on the wealth creation for the optimal benefit of all stakeholders – including 

shareholders, employees, customers, environment and society. The term stakeholder means all those on whom an 

organization's performance and activities have some impact either directly or indirectly. This term was used to 

describe corporate owners beyond shareholders as a result of a book titled Strategic management: a stakeholder 

approach by R. Edward Freeman in the year 1984. 

 

World has made full circle to emphasis this concept of CSR through an articulation of the principle of social 

responsibility of business and industry. And this trend is no different in India either. Mahatma Gandhi, the 

charismatic leader who brought the cause of India's freedom from British rule, was a person who in several respects 

was ahead of his time. His view of the ownership of capital was motivated by the belief that essentially society was 

providing capitalists with an opportunity to manage resources that should really be seen as a form of trusteeship on 

behalf of society in general. In June 2008, a survey was carried out by the Times Foundation with the aim of 

providing an understanding of the role of corporations in CSR. The findings of study revealed that over 90 percent 

of all major Indian companies surveyed were involved in CSR practices. In fact, finding suggests that private sector 

was more involved in CSR activities than the public and government sector organisations. The leading areas that 
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corporations were involved in were livelihood promotion, health, environment, education and women's 

empowerment (S. Ghosh and P. K. Ghosh, 2011). 

Khan and Atkinson (1987) conducted a comparative study on the managerial attitudes to social responsibility in 

India and Britain. The study shows that most of the Indian executives agreed CSR as relevant to business and felt 

that business has responsibilities not only to the shareholders and employees but also to customers, suppliers, society 

and to the state. 

Centre for social markets (2003) conducted a study in which it was found that social responsibility is seen to be an 

important business issue within the sample firms, irrespective of firm size, age, sector, location, primary purpose or 

legal status. 

Chapple and Moon (2005) in a survey of CSR reporting in Asia found that nearly three quarters of large companies 

in India present themselves as having CSR policies and practices. 

 

Objective of Study 

The current study has the following objectives –  

 

 To study CSR initiatives undertaken by corporate for rural development. 

  

 To study how these CSR initiatives being implemented to benefits rural India 

 

 To study the major area of concern for CSR initiatives 

  

 To study the impact of such initiatives on the Socio-economic development of rural areas in India 

 

Research Methodology 

 

It is a cross sectional study which is exploratory in nature. It involved secondary data collection and use of content 

analysis technique to assess CSR practices of companies operating in India. 

 

CSR Evidences in India 

1. Industry Association Initiative: Leading Chambers of Commerce and Industry of India are traditionally 

active in social and environmental norms. Federation of Indian Chambers of Commerce and Industry 

(FICCI), CII works closely in partnership with Government. CII in partnership with UNDP set up India 

Partnership Forum to promote multi stakeholders approach to CSR. Social Development Council (SDC) set 

up by CII, ensures corporate participation in social development and provides an institutional base for 

social activities of the corporate sector. Associated Chambers of Commerce and Industry of India 

(ASSOCHAM) through their members provided drinking water in 110 villages by 1996 on occasion of its 

platinum Jubilee. Bombay Chambers of Commerce and Industry (BCCI) have been consistently on issues 

of populations and civic conditions in Mumbai. 

2. Bajaj Auto has worked for Development of weaker sections of society which results in community 

development. 

3. Mahindra & Mahindra has the scheme Nanhi Kali under which 1% profit after tax is being spent on the 

education of girls child. 

4. “Citizen First” watershed development program; Empowering Farmers; Greening Wastelands and 

Irrigating dry lands scheme of ITC is working very well for growth of farmers. 
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5. BHEL Adopted 56 villages and provided infrastructure for schools for physically challenged children near 

its units Launched wind electric generators, solar heating systems, solar photovoltaic systems, solar 

lanterns and battery powered road vehicles. 

6. Through “Green Millennium” campaign Tata Steel planted 1.5 million surviving trees Through 

Employment generation, Building people, education, health and hygiene. 

7. Nestle India through Water Conservation, Natural refrigerants replaced ozone depleting. Also include 

Nutrition & health projects, agricultural assistance, education and training, arts and culture, HIV/AIDS 

prevention and donations. 

8. Colgate –Palmolive is delivering Free oral care education Through different community programs. 

9. Cipla Foundation through Dr. K. A. Hamied Institute & Cipla Cancer Palliative Care Centre is making a 

very big difference in the society. 

10. Through Integrated Rural Development Centre including: Hospital, Sports complex, Vocational Training 

Centre, Adult Literacy Mission, Marriages of underprivileged girl, Rural Health Care hero Honda had 

contributed a lot in rural development. 

11. Hindalco got Asian CSR award for Integrated Rural Poverty Alleviation Program. 

Etc.  

 

Finding of Study 

 

All companies that were surveyed show that they are involved in CSR in one way or another. A Majority of the 

companies reflect their CSR philosophy or social, environmental and ethical Objectives in their mission and vision 

statements, CSR policy and plan.   

It is surprising to note that education take the top priority of the companies surveyed, followed by health and 

livelihood. About 30 percent of the companies surveyed take CSR initiatives in the Infrastructure and whereas 40 

percent of the companies surveyed take CSR initiatives in the environment which include planting of trees, setting 

up of nurseries holding awareness camps. It Is very interesting to see even though state government and central 

government took due Diligence in education sector but still all public sector and private sector companies so 

surveyed Give top priorities to the Education sector. It symbolize that even after so much of Govt. efforts 

It‟s a long way to go to achieve literacy.   

It is clear from the survey companies adopted CSR approach into their business policy. They even successful in 

achieving the both business and social goal. Moreover their approach is not only relief, welfare and service delivery 

but it sustainable development oriented, which have a long term benefits. BHEL, TATA Power, Power Grid 

Corporation, Moser Baer and Oil India Limited believe in promoting human and social development through 

poverty alleviation by building capacity of rural people. An example in this regard is BHEL which has started 

project to adopt 56 villages near their plants and benefited 80,000 lives. Thus instead of providing day to day meal 

they help them to learn and earn their livelihood and become independent and that will Directly help in poverty 

alleviation. On the other hand Moser Baer and Axis Bank believe in Trusteeship concept of management and the 

CSR approach to work is still welfare oriented. An Excellent example set up by Power Grid Corporation that go a 

long ways for the youth of Kancheepuram in Tamil Nadu where PGCL has begin a project of Ban Boys, wherein the 

youth Of the village were trained in Power Transmission Line erection and maintenance and provide them a 

certificate of the same which help these youth to get employment with the contractors of The PGCL. Another 

example of PCGL where a whole vegetable market has come up near the Waiting shed of the bus stand in village 

Yurebam in Impahal which help several families to be Gainfully developed. 
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S. No. CSR Initiative for Rural Development No. Of Companies taking 

CSR initiative 

Percentage of companies 

taking initiatives 

1 Education   10 100% 

2 Livelihood 08 80% 

3 Health 09 90% 

4 Infrastructure 03 30% 

5 Environment 04 40% 

 

Impact of CSR Programs on Rural People 

 

The impact of CSR programs reflected by a sample of some of prominent companies in India was classified under 

five areas: livelihood, health, education, environment and infrastructure.  

Livelihood:  

The Dr. Reddy‟s Foundation is implementing Grameen-LABS Programme in partnership with the Rural 

Development Department; Government of India (GoI). It aims to provide 35,000 livelihoods to rural people in the 

age of 18-25 years in 7 backward States of India. Livelihood programmes supported by Bharat Petroleum show that 

the SHG group members are earning a steady income of Rs. 2000 per month.  

Health:  

The study also shows that many firms conduct number of health camps to create health awareness especially health 

issues like: immunization, blood donation, water purification tablets etc. Up to 2008, SAIL has conducted 267 health 

camps which have benefited more than 4.5 lakh people in rural area. Vedanta Aluminum Ltd covered 53 villages 

with 32,000 villagers by providing free medicines, treatment, referral services etc. through its mobile health units in 

Lanjigarh (Orissa). Tata Steel Family Initiatives Foundation (TSFIF) established „Lifeline Express‟ hospital on 

wheels which has helped over 50,000 patients in backward states such as Orissa, Jharkhand and Chhattisgarh.  

Education:  

Aditya Birla Group provided formal education to 62,000 children living in nearby area to the plants by running 26 

formal schools. PSU such as SAIL assist around 138 schools in the peripheral areas of SAIL‟s plants/ units in the 

country where more than 80,000 children got education (Kumar, 2008). HCL works with NGO's Udayan, cry for 

social up-liftment of underprivileged children. Similarly, WIPRO‟s Azim Premji Foundation also involved in 

providing education to poor and needy children. HCL set up of the “Shiv Nadar Foundation”, an educational 

foundation catering to poor student for primary, secondary and higher education has helped rural children gain 

access to formal schooling and higher education.  

Environment:  

For sustainable development and management of natural resources which are scarce in nature require efficient and 

effective steps achieve it. Many Indian corporate have been working for tree plantation, waste management, 

watershed management, wind firm etc. For example, PSU such as SAIL has planted 13.5 million trees in and around 

SAIL plants / mines so far. Watershed development programme of Ambuja Cement Ltd. covered 9,000 ha in the last 

four years. Sustainable water management remains the top priority of Coca Cola India Inc. So far, the company‟s 

water initiatives have improved the lives of more than 1, 40,000 people and spread awareness about the crucial 

importance of water conservation among millions people. 

 

Challenges in CSR 

1. Lack of motivation 

2. Lack of awareness 

3. Lack of interest 

4. Transparency issue 
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5. Poor set up and functioning of NGOs 

Etc.  

 

 

Recommendation 

1. The company should have dedicated CSR department with well trained and experience 

               professional for better planning, implementation and evaluation of CSR policies. 

2.  Each of the company should prepare its annual CSR report which now mandatory under new company act. 

In the Annual report the company should publish the detail report on CSR with name and address of the 

beneficiary. 

3. The company should before launching the CSR project survey the area concern to take first hand 

information about the need of the local people so that involvement of the local people will enhance. 

4.  The company should also conduct a social performance audit of their CSR program to    judge their 

continuity. 

5. The Government must play the role of motivator, facilitator and enabler rather than dictator of CSR. 

 

Conclusion 

On the basis of above discussion and finding it can be concluded that for the development of rural area and people 

living there, corporate social responsibility is needed very much. Though corporate are working for the same but it 

requires high level of motivation, enthusiasm and zeal among the corporate to make a change in the society. Since 

now corporate has walked a few steps and they have to go milestone.  
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