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ABSTRACT 

Resource dependency led to neglect of non-oil 

sources of revenue in Nigeria. In recent time, 

possibly due to decline in oil revenue, Nigerian 

policymakers are keen in enhancing revenue from 

non-oil sources. Indirect taxes such as Value 

Added Tax (VAT) have been classified as the less 

costly and easy to collect. In an effort to determine 

the possible ways through which non-oil revenue 

will be enhanced from service sector, this paper 

examines the factors influencing the intention of 

mobile phone repairers to comply with their VAT 

obligations. Farm centre, one of the largest centers 

with high concentration of mobile phone repairers 

has been considered. Methodology adopted was 

quantitative through the administration of research 

questionnaires. The findings revealed that there is 

low awareness of VAT by the phone repairers, 

possible low VAT knowledge and weak 

enforcement, which eventually led to insignificant 

influence on the intention of mobile phone 

repairers to comply with their VAT obligations. As 

implication to policy, services providers such as 

mobile phone repairers that serve as VAT 

collection agent need to be educated on VAT, as 

well awareness need to be created among them, so 

also the need for tight enforcement to ensure total 

compliance with VAT payment. 

Keywords: Awareness, Enforcement, VAT 

Compliance, VAT Knowledge. 

 

1. INTRODUCTION 

Value Added Tax has been considered as key 

instrument for fiscal and economic policies of 

developed, transition and developing economies. 

VAT has been important element of economic 

policies in developed economies of Austria, 

Belgium, Denmark, France, Germany, Greece, 

Ireland, Italy, Portugal, Spain, Sweden, Japan and 

United Kingdom considered. In transition 

economies Argentina, Bolivia, Brazil, Ecuador, 

Mexico, Peru and Uruguay VAT has been used as 

economic policy instrument for revenue generation. 

Even among the Asian transition tigers of China, 

India, Indonesia, Korea, Taiwan, Pakistan, 

Philippine, and Thailand vibrant VAT systems 

have been in operation. 

 

Moreover, VAT has been one of the major sources 

of revenue in many developing countries in sub-

Saharan Africa, for example, VAT has been 

introduced in Benin Republic, Coted‟ivorie, 

Guinea, Kenya, Madagascar, Niger Republic, 

Senegal, Togo and Nigeria. Evidence suggests that 

in these countries, VAT has become an important 

contributor to total government tax revenues 

(Ajakaise, 2000). This impressive performance of 

VAT in virtually all countries where it has been 

introduced clearly influenced the decision to 

introduce VAT in Nigeria in 1994 (Ajakanje, 2000: 

203).  

 

More recently, the serious decline in price of oil in 

recent years has led to a decrease in the funds 
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available for distribution to the federal, state and 

local governments in Nigeria, thus, it made 

government keen in developing policies for 

enhancing non-oil sources of revenue. Hence, the 

idea of introducing VAT in Nigeria which came 

from the report of the study group set up by the 

federal government in 1991 need to be revived 

especially in service sectors such as mobile phone 

repairing service which is enlarging and becoming 

source of employment and revenue to the 

government. This has become necessary due to the 

need to address the issue of mono-economy, thus 

requiring tax policy reforms.  

 

Therefore, the main objective of this paper is to 

investigate the factors that influence the intention 

of mobile phone repairers to comply with their 

VAT obligations. Specifically, it will examine 

whether or not VAT awareness, VAT knowledge 

and VAT enforcement influence the intention of 

mobile phone repairers to comply with their VAT 

obligations.   

 

The study is expected to be beneficial in number of 

ways. First, the study will afford them the 

opportunity to assess the people‟s feeling about the 

VAT system and its implementation in Nigeria. 

Second, as the knowledge and awareness of VAT 

are weak as observed by the researchers, the study 

is expected to be empirical material aimed at 

enlightening both taxpayer and administrators on 

relevance of VAT as important fiscal policy 

instrument. Lastly, it will serve as reference base to 

the future empirical research relating to VAT 

compliance in Africa as evidence to that effect are 

lacking, which in essence justified this research. 

 

To achieve this end, the paper has been divided 

into five sections with this as the first. The second 

section is literature review, the third section is 

methodology, and the fourth is result and 

discussion, while the last part is conclusion, 

implication, limitation and direction of the future 

research.  

1.0 Literature Review  

2.1 Value Added Tax (VAT) 

The desire for state to make social amenities 

available, execute developmental projects is 

essential for improvement living standard of the 

citizenry. However, government cries for lack of 

fund to embark on these projects, hence it has 

become pertinent to intensity revenue generation 

effort through taxation (Madugba and Joseph, 

2016).  

 

There have been two major types of taxes, that is 

the direct and indirect taxes. The direct tax as its 

name implies is levied or imposed on the income, 

profits and properties of individuals and corporate 

bodies, while indirect taxes are those levied on 

goods and services which are shifted in part or in 

full to the final consumer who does not even know 

either when he pays or the exact amount he pays 

Okpe, (1998). VAT is one example of this type, 

and has been a main source of revenue in Nigeria 

since 1993. Specifically, it was introduced through 

Decree No 102 LFN of 1993 to replace sales tax 

which was in existence at the rate of 5%. 

 

However, according to the act, certain goods and 

services are exempted from VAT which includes: 

medical and  pharmaceutical products, product 

meant for kids, basic food items, commercial 

vehicles and their parts, books and other 

educational Materials, fertilizer, faming machine, 

Agricultural products, faming transportation 

equipment and veterinary machine and magazines 

and newspapers (Owolabi and Okwu, 2011). Thus, 

VAT is imposed on the net sales value of non-

exempt qualifying goods and services in Nigeria 

(Okoyeuzu, 2013,Ezejulue, 2001, Ezejulue, 2011; 

Okpe, 1998). It is levied on individuals, 

corporations, group, body corporate or organization 

that consumes buys, procures or imports taxable 

goods and services.  

 

VAT is of three types; income VAT, consumption 

VAT and cross product VAT. Under income VAT, 

the charges are made on the capital inputs 

purchased, however amortization took place as 

credit is made against the firm‟s VAT such as 

capital allowances. The difference here could be 

that the VAT on input tax is usually credited 

against that of the output instead of profit. In 

consumption VAT, there is no difference in 

treatment between the capital purchases and the 

purchases of other input. Lastly, in gross product 

VAT deduction is made on input of capital 

purchases against the output tax. Thus, this is the 

type of VAT applicable in Nigeria (Enyi 2016). 

The subject of this study that is mobile phone 

repairers can be considered as VAT collection 

agent as they supposed to charge VAT from 

individuals to whom service was rendered for the 

repair of the phones. 

 

2.2 VAT Compliance 

Tax compliance is a major problem for many tax 

authorities and it is not an easy task to persuade 

taxpayers to comply with tax requirements even 

though „tax laws are not always precise‟ (James 

and Alley 2004: 29).  The exact meaning of tax 

compliance has been defined in various ways. For 

example, Andreoni, Erard, and Feinstein (1998) 

claimed that tax compliance should be defined as 

Taxpayers‟ willingness to obey tax laws in order to 

obtain the economy equilibrium of a country. 
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Kirchler (2007) perceived a simpler definition in 

which tax compliance is defined as the most neutral 

term to describe taxpayers‟ willingness to pay their 

taxes. Alm (1991) and Jackson and Milliron (1986) 

defined tax compliance as the reporting of all 

incomes and payment of all taxes by fulfilling the 

provisions of laws, regulations and court 

judgments. Another definition of tax compliance is 

a person‟s act of filling their tax returns, declaring 

all taxable income accurately, and disbursing all 

payable taxes within the stipulated period without 

having to wait for follow-up actions from the 

authority (Singh, 2003). Furthermore, tax 

compliance has also been segregated into two 

perspectives, namely compliance in terms of 

administration and compliance in terms of 

completing (accuracy) the tax returns (Chow, 2004; 

Harris, 1989).    

 

Tax compliance is a situation where a taxable 

person or entity files returns without the tax 

authority resorting to using instruments of the law 

to force to ensure compliance. It is also called 

voluntary compliance. It is voluntary when a 

taxable person discharges the statutory obligation 

of tax payment on self-conviction and as a call to 

duty without notice or reminder within the time 

line allowed by law. Federal Inland Revenue 

Service (FIRS) encourage voluntary compliance 

instead of the use of coercion. Tax compliance 

relates to the degree to which a taxpayer complies 

(or fails to comply) with the tax rules of a country, 

for instance by declaring income, filling returns 

and paying the tax due on or before the due date. 

 

Compliance in pure administrational terms 

therefore includes registering or informing tax 

authorities of status as a taxpayer, submitting a tax 

return every year (if required) and following the 

required payment time frames (Ming Ling, 

Normala and Meera, 2005). In contrast, the wider 

perspective of tax compliance requires a degree of 

honesty, adequate tax knowledge and capability to 

use this knowledge, timeliness, accuracy, and 

adequate records in order to complete the tax 

returns and associated tax documentation (Singh 

and Bhupalan, 2001). 

 

The compliance of VAT can be traceable to its 

introduction in 1993. Evidence so far supports the 

view that VAT revenue is already a significance 

source of revenue to Nigeria government as it 

contributed 7.26 billion which is 36.5% to federal 

government revenue in 1994 when it was first 

practiced in Nigeria. In the same vein, it 

contributed about 20.76 billion in 1995 while the 

budgeted revenue from VAT was 12 billion naira 

in the same year. In 1996, revenue from VAT 

increased to 31 billion naira in 1997 and also 

witnessed revenue of 34 billion naira. In terms of 

total contribution in total federally collected 

revenue, VAT accounted for about 4.6% in 1994, 

5.93% in 1995, 6.2% in 1996 and 5.83% in 1997 

respectively. Thus, suffice it to say from the 

evidences above, that it became compelling that 

VAT has performed extremely well as it 

contributed to at least 20% of the total government 

revenue. Hence, it is assisting in the diversification 

of revenue source of the government and however, 

reduces over dependence on oil for revenue 

(Ajiakaiye, 1999). VAT is a self- assessment tax 

hence it is a fairly precise measurement of  the 

growth of an economy since purchasing power 

(which determines yield) increases with economic 

growth that is paid when returns are being 

rendered. An observation of the Federal Inland 

Revenue Services (FIRS) was that VAT being a 

consumption tax that its administration will be easy 

and evasion will be more challenging. However, 

evidence has not been available that the subjects of 

this research have been complying with their VAT 

obligations. Hence, there is need for investigation 

into the factors influencing the intention of mobile 

phone repairers to comply with their VAT 

obligations. 

 

2.3 Factors Influencing VAT Compliance 

2.3.1 Awareness and VAT Compliance 

Taxpayers‟ awareness has been described as a 

condition in which taxpayers have good 

understanding of the processes available to 

calculate and pay their tax liability, in essence this 

create taxation morality of society. People who 

have a higher morality would feel to pay tax is the 

due duty that every citizen must be met because the 

tax is needed to sustain government spending 

(Siahaan, 2010). To Palil et al. (2013), the concept 

of tax awareness refers to tax knowledge and tax 

education amongst taxpayers which improves 

individual‟s awareness and level of ethics towards 

perfect tax compliance. Differently, Hastuti (2014) 

defined tax awareness as “self-awareness of 

taxpayers individually to take responsible to 

calculate, pay and report their own tax”.  Savitri 

(2015) stated that taxpayers‟ awareness could be 

explained as a case when taxpayers are 

knowledgeable of how to calculate tax and how to 

pay their tax liability. According to previous 

definitions, this study also defined and introduced 

tax awareness through tax education and tax 

knowledge as dimensions for tax awareness, this 

argument supported by some researchers such as 

Palil et al. (2013) and Saira et al. (2010).    

 

Suryadi (2006) outlined four indicators that will 

enhance taxpayers‟ awareness. First, the state need 

to build a positive perception about tax obligation 

to taxpayers, second, to learn about taxpayers 
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characters, third, improving taxpayers knowledge 

about tax regulations, and lastly, the need for 

periodic tax socialization. Fatt and Khin (2011) 

explained that to achieve high tax compliance 

taxpayers is expected to possess basic tax 

knowledge which is achievable through Self 

Assessment System.  

   

An empirical study carried out by Palil et al. (2013) 

on the impact of tax awareness (education, 

knowledge) on tax compliance reported that tax 

compliance was lower with education and 

knowledge. Alstadsæter and Jacob (2013) have 

examined the role of tax awareness on tax evasion; 

the finding revealed that tax awareness has impacts 

on tax non-compliance. Specifically, tax awareness 

leads to decrease misreporting. Savitri (2015) 

mentioned that a better knowing of taxation will 

drive to better tax compliance. Further, to 

maximize tax collection required raising tax 

awareness for taxpayers to pay their tax payable. 

The results suggest that tax awareness works to 

promote tax compliance. Sumartaya and Hafidiah 

(2014) tested the correlation between taxpayers' 

awareness and tax morale towards tax evasion. 

Results showed that tax awareness and tax morale 

have a significant influence on the level of tax non- 

compliance (e.g tax evasion). Kamil (2015) has 

provided evidence about influence of awareness of 

taxpayers on tax compliance. The results of study 

presented that tax awareness showed a significant 

and positive impact on tax compliance.   

 

It can be understood from the above discussion that 

studies on the influence of awareness on VAT 

compliance are lacking in developing countries 

especially Nigeria. Hence, this study proposed to 

investigate the influence of awareness on VAT 

compliance by mobile phone repairers in Farm 

Center Area of Kano state Nigeria. Thus, the 

following hypothesis is developed: 

 

H1 Awareness has insignificant influence on 

intention of mobile phone repairers to comply with 

their VAT obligations  

 

2.3.2 VAT Knowledge and VAT Compliance 

Tax knowledge can be explained as the level of 

sensitivity of the taxpayers to tax legislation. Tax 

knowledge refers to the processes, by which 

taxpayers become aware of tax legislation and 

other tax-related information. The level of formal 

general education received by taxpayers is an 

important factor that contributes to the 

understanding of tax requirements, especially 

regarding registration and filling requirements. 

Generally, citizens have very limited knowledge on 

government true expenditures and the cost of 

public services provided by the government. 

Hence, those taxpayers without tax knowledge are 

compelled to solicit the service of tax 

professionals. One of the fundamental ways to 

increase public awareness is for taxpayers to have 

knowledge about taxation. Reference observes that 

general education level is significantly related to 

tax evasion.  Most citizens do not have much 

understanding of what tax laws mean and why the 

tax system is structured and administered as it is. 

Reference states that tax knowledge reveal that 

there is a relationship with taxpayers‟ ability to 

understand the laws and regulation of taxation and 

their ability to comply (Adesina & Uyioghosa, 

2016). 

 

The level of education received by taxpayers is an 

important factor that contributes to the general 

understanding about taxation especially regarding 

the laws and regulations of taxation (Eriksen and 

Fallan, 1996). Previous studies have evidenced that 

general VAT knowledge has a very close 

relationship with taxpayers‟ ability to understand 

the laws and regulations of taxation, and their 

ability to comply with them (Singh, 2003). Given 

evidence that VAT knowledge affects 

understanding of taxpayers, an obvious next hat has 

been raised by previous researchers (e.g. Singh, 

2003; Eriksen and Fallan, 1996; Harris, 1989) is 

whether enhancement of VAT knowledge will 

increase tax compliance. Eriksen and Fallan (1996) 

attempt to determine the relationship between the 

level of tax knowledge and VAT compliance; 

whether specific tax knowledge influences VAT 

compliance in general. It was found that 

relationship exist between knowledge and VAT 

compliance. 

 

From the empirical evidences discussed above it is 

quite clear that literature is scanty on the 

relationship between VAT knowledge and VAT 

compliance especially in African setting, hence, the 

need for investigation on the influence of VAT 

knowledge on VAT compliance. Therefore, the 

following hypothesis has been formulated: 

 

H2 VAT knowledge has insignificant influence on 

intention of mobile phone repairers to comply with 

their VAT obligations. 

 

2.3.3 Enforcement and VAT Compliance 

Enforcement is a key issue in enhancing tax 

compliance. It involves compelling taxpayers to 

adhere to the provisions of the relevant tax Laws. It 

is directed at taxpayers who fall short in complying 

with their tax obligations. It includes fines, levies, 

search and seizures, seeking information from third 

parties such as banks and court actions. 

Enforcement has been described as compelling 

taxpayers to obey tax law or rule. Enforcement is 
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of two types: enforcement of tax laws and 

enforcement of judgment. Enforcement of tax laws 

involves the use of available or applicable laws that 

can assist the tax collector in discharging the 

responsibility of tax collection and eventually 

enhancing the tax collection. Tax Enforcement is 

unavoidable in the Nigerian context considering the 

nature of the taxpayers which in most instances 

failed to pay tax or even file their completed tax 

return forms to the relevant tax authority 

(Mohammed, 2015). 

 

Some taxpayers are so honest that they will file 

accurate returns (or returns they genuinely believe 

to be accurate) even when they know there is little 

or no chance their returns will be examined by the 

FIRS. But a large number of taxpayers have greater 

moral flexibility. For them, the degree to which 

their returns are "aggressive" depends very much 

on their calculus of risk and reward. The size of 

potential tax savings is factored against the 

likelihood of audit and the possible magnitude of 

resultant deficiencies, interest, and penalties. The 

existence of this phenomenon is well known 

although its magnitude is unclear. A public 

employees group has estimated that 15% to 20% of 

citizens negligently or willfully refuse to comply 

with the internal revenue laws. The true figure is 

unlikely to be much less and may be more (Steve, 

2003). 

 

It can be seen from the foregoing synthesis of 

literature that evidence is lacking on the effect of 

enforcement on VAT compliance particularly in 

relation to VAT. Thus, it will be of interest to 

investigate the influence of enforcement on VAT 

compliance. Therefore, the following hypothesis 

has been formulated: 

 

H3 VAT enforcement has insignificant influence on 

intention of mobile phone repairers to comply with 

their VAT obligations. 

 

1.0 Methodology 

This section discussed the methodology and 

methods used in conducting the study, this includes 

population and sample of the study, instruments 

design and methods of data analysis. 

 

3.1 Population and Sample 

The target population under this study consists of 

the whole mobile phone repairers within Farm 

Centre Area in Kano City which is 251 at the time 

of the study. Also to determine the sample size of 

taxpayers, the researchers used Yamani (1973) 

formula as follows: 

    

n  =  N 

              1+N (e)2 

 

Where: n= sample 

N= population 

1= constant 

E= Error term 

    

  Therefore: 

n=        250 

1+250 (0.05)2 

 

n=        250 

1+250 (0.0025) 

 

n=        250 

           1+0.625 

 

n=        250  =154 

           1.625 

 

Therefore, simple random sampling was used based 

in selecting the sample. The list of the registered 

mobile phone repairers was obtained from the 

leaders of their association, which formed the basis 

of selecting the 154 members who responded to the 

questionnaires. Out of the total of 154, only 151 

returned the questionnaires which represented 

about 98% of the total sample.  

 

3.2 Instruments Design 

The questionnaire was designed as an instrument of 

data collection. The measures of VAT compliance 

intention were modified on the instrument 

developed by Fishbein and Ajzen (1975). The 

measures of tax knowledge were adapted from Palil 

et al. (2013). Tax awareness was measured based 

on the items used by Savitri (2015), while 

enforcement was modified from the items used by 

Wahl et al (2010).  

 

3.3 Methods of Data Analysis 

The analysis of data was conducted using several 

statistical analysis such as descriptive statistics, and 

regression analysis. Prior to regression analysis, 

pre-test such as normality and multicolinearity test 

were performed to ensure that the data fit for the 

regression. The software used in conducting the 

analysis was Special Package for Social Sciences 

(SPSS) version 22.0 

4.0 Result and Discussions 

This section highlighted the result of the study obtained from the data analyzed using the SPSS software. These 

include: analysis of the respondents‟ profile, descriptive analysis of the study‟s variables, test of normality, test 

of multicollinearity, regression analysis as well as model fit assessment. 
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4.1 Respondents’ Profile 

The Table one below shows the demographic profile of the respondents. It shows the classification and attitudes 

of the respondents to the users of this research in terms of Gender, Age, Marital status, Qualification and 

Position accordingly. 

 

             Table 1: Profile of the Respondents 

Demographic Variable Frequency Percentage 

Gender 

Male 

Female 

 

 

151 

0 

 

100 

0 

Age 

20 -30 Years 

31 -40 Years 

40 and Above 

 

62 

61 

28 

 

41.1 

40.4 

18.5 

 

Marital Status 

Single 

Married 

Divorce 

Separated 

 

 

75 

73 

2 

1 

 

49.7 

48.3 

1.3 

.7 

Qualification 

SSCE/GCE 

ND/NCE 

HND/BSC 

MBA/MSC 

 

 

65 

44 

30 

12 

 

43.1 

29.1 

19.9 

7.9 

Position 

Owner 

Manager 

 

103 

48 

 

68.2 

31.8 

 

The profile of the respondents contained in Table 1 showed that all the respondents are male, majority around 

41% were aged 20-30, followed by those aged 31-40 years which formed 40% of the respondents, and the 
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remaining 18.5% are above 40 years. Most of the respondents, about 49%, were single, while 48% are married 

with the rest are either divorced or separated. It also showed that most of the respondents, almost 43% have only 

secondary certificates, 29% have either Diploma or National Certificate of Education, 19.9% have either Higher 

National Diploma or Degree, while only 7.9% have Masters Degree. Finally, it also revealed that most of the 

respondents are owners of the repairing outlet, representing 68.2% of the total respondents, while the rest 31.8% 

are managers. 

 

4.2 Descriptive Analysis 

Descriptive analysis shows the various responses of the respondents in line with the Research variables. Results 

obtained from the total number of respondents, minimum, maximum, mean and standard deviation Scores are 

presented in Table 2 below. 

 

 

       Table 2: Descriptive Statistics 

Variable N Minimum Maximum Mean Std. Deviation 

VAT Compliance Intention 151 1.00 4.67 2.4327 .87161 

VAT Awareness  151 1.20 4.40 2.6874 .67708 

VAT Knowledge 151 1.50 4.50 2.9227 .63822 

VAT Enforcement 151 1.86 4.71 3.1381 .65245 

 

The result of the descriptive analysis of the study variables presented in Table 2, indicated that 151 respondents 

answered the research questionnaires; it also exhibit that minimum response lies between 1 to 1.86 while the 

maximum is 4.71. It later testify that the respondents have moderate or rather low appreciation and 

understanding of the study variables concern as exposed by the mean Scores of 2.4327 to 3.1381 accordingly. 

Similarly, the standard deviation is consistent with mean values, pointing that lower for higher mean values and 

higher for lower mean values respectively.  

 

4.3 Test of Normality 

Test of normality is a fundamental element of regression analysis. For the regression result to be genuinely 

considered, the data needs to be normally distributed. However, it could be tested using various methods, one of 

the most applicable methods are Skewness and Kurtosis as presented in Table 3 below: 

 

                   Table 3: Test of Normality of the Data 

Variables 

N Skewness Kurtosis 

Statistic Statistic Std. Error Statistic Std. Error 

VAT Compliance Intention 151 .372 .197 -.547 .392 

VAT Awareness  151 -.026 .197 -.043 .392 

VAT Knowledge 151 .367 .197 -.326 .392 

VAT Enforcement 151 .234 .197 -.752 .392 

 

Table 3 above; divulge the outcome of normality test using statistical approach which is Skewness and Kurtosis 

method. The acceptable outset as suggested by Curran et al (1996) and West et al (1995) that the values should 

be less than 2 and 7 for Skewness and Kurtosis respectively. Thus, it implies that the data is normal as none of 

the variables exceed the acceptable threshold of 2 and 7 for Skewness and Kurtosis accordingly. 

 

4.4 Test of Multicollinearity 

The test of multicollinearity is another fundamental requirement of multivariable analysis. It insisted that two 

independent variables should not serve the same purpose in a single regression model. Therefore, the method 

suggested that Hair et al (2013) for the test of multicollinearity are variance inflation factor (VIF) and tolerance. 

Thus, it is used for testing the multicollinearity of the study‟s variables as shown in Table 4 below: 

 

Table 4: Test of Multicollinearity 

Variables 

Collinearity Statistics 

Tolerance VIF 

 VAT Awareness .951 1.052 

VAT Knowledge .982 1.019 

VAT Enforcement .959 1.043 
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The result in Table 4 expressed that multicollinearity is not a problem in this analysis. It stipulates that when 

tolerance is less than 0.20 and Variance Inflation factor (VIF) is above 5, then is an indication of 

multicollinearity problem as suggested by (Hair et al, 2013), however, it was not the case in this study. Hence, 

the variables are free from multicolinearity problem. 

  

4.5 Regression analysis and Hypothesis Testing 

Table 5 below presented the result of the regression analysis covering the three independent variables of the 

study (VAT Awareness, VAT Knowledge and VAT Enforcement). Therefore, the outcomes of the three 

variables are presented as follows.     

  

Table 5: Regression Analysis and Hypotheses Testing 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. 

 

 

Hypotheses 

 

Hypotheses 

Number B Std. Error Beta 

 VAT Awareness .108 .108 .084 1.001 .319 Supported H1 

VAT Knowledge -.058 .113 -.042 -.509 .612 Supported H2 

VAT Enforcement .003 .112 .002 .028 .978 Supported H3 

 

The result in Table 5 presents the regression analysis conducted for testing the study‟s hypotheses. It can be 

recalled hypothesis one postulated that awareness has insignificant influence on VAT compliance intention of 

mobile phone repairers in Farm Centre Area of Kano City, thus, the result supports this postulation (β =0.084, 

t=1.001, p=.319). This may not be surprising considering low awareness of VAT by the phone repairers. In fact 

it was reported that more than half of VAT from Nigeria come from one out of 36 states, implying weak 

enforcement and awareness (Oboh, Yeye, & Isa, 2013; Adeosun, 2017). Hypothesis two proposed that VAT 

Knowledge has insignificant influence on VAT compliance intention of mobile phone repairers in Farm Centre 

Area of Kano City, hence, supported (β = -0.42,t= -509, p=.612). It could be possible due to weak VAT 

knowledge in the country resulting from weak awareness and understanding of tax laws (Micah, Ebere, 

Umobong, 2012; Sanni, 2012). Lastly, consistent with the postulation of hypothesis three, which proposed that 

VAT enforcement would have insignificant influence on VAT compliance intention of mobile phone repairers 

in Farm Centre Area of Kano City, it was also supported (β=0.003, t=0.028, p=.978), possibly due to weak 

enforcement, resulting from inefficient and weak tax system in the country (Oboh, Yeye, & Isa, 2013), 

especially in relation VAT enforcement among the mobile phone repairers. 

 

 

4.6 Model Fit Evaluation  

The Coefficient of determination (R-squared) of the model is 10% which is consistent with the minimum 

acceptable level based on Falker and Miller (1991), can be considered adequate. By interpretation it means that 

the three variables (VAT Awareness, VAT Knowledge and VAT Enforcement) explained only 10% of the VAT 

Compliance in the context of the study, meaning that the remaining 90% is explained by other variables not 

included in the research model. Thus, suggest for further studies on other variables that explain VAT 

compliance. 

 

5.0 Conclusion, Implication and Limitations 

The study examined the factors influencing the 

intention of mobile phone repairers to comply with 

their VAT obligations which covers VAT 

Awareness, VAT Knowledge and VAT 

Enforcement. It was discovered that VAT 

Awareness, VAT Knowledge and VAT 

Enforcement have insignificant influence on 

mobile phone repairers in paying VAT. This could 

be possible due to lack of awareness regarding 

VAT, low VAT knowledge and weaker VAT 

enforcement in the area of the study. 

 

5.1 Policy Implication 

In answering the key research question which states 

“what is required from policymakers to enhance 

revenue generation through VAT?”, recapping the 

findings of the study become necessary. It was 

revealed by the finding that mobile phone repairers 

at Farm Centre Kano lack awareness, have poor 

VAT knowledge and the enforcement on VAT 

payment is weak. Thus, it is could be emphasized 

that the relevant tax authorities should be conscious 

enough to enlighten the phone repairers on VAT 

payment and its impact to the economy and at the 

same time to strengthen level of enforcement so as 

to ensure maximum compliance of VAT payment. 

Each of the three tiers of government; federal, state 

and local government benefit from the VAT as it is 

shared among them, thus, they have role to play. 

Awareness and Knowledge of VAT can be created 

by states and local government concern. The 

federal government through Federal Inland 

Revenue Service (FIRS) can strengthen 
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enforcement using tax officers to be assigned to the 

Centre and similar avenues where VAT can be 

collected in the country. Thus, the study calls for 

VAT enforcement policy not only for mobile 

repairers, but also for other similar service 

providers such as mechanics and retailers of none-

exempted goods. 

 

5.2 Theoretical Implication 

Theoretically, the study contributes to the Theory 

of Reasoned Action (Ajzen and Fischben, 1975) 

and Theory of Planned Behavior (Ajzen, 1991). 

The proponents of these theories made them 

opened for any predictor variable that can explain 

intention or behavior (Trivedi, 2005). The study 

will also serve as a reference material and guide for 

the examination of factors influencing VAT 

compliance in other services sectors, both in 

Nigeria and other contexts. 

 

5.3 Limitation and Direction of future Research 

The study has some limitations. First, it used only 

Farm Centre as the area of the study, thus it calls 

for replication in major cities in Nigeria with 

mobile phone repairing centers, especially in cities 

like Abuja, Lagos, Aba, Jos, and Port Harcourt. 

Second, the coefficient of determination (R-square) 

is low, the three variables used in the study 

explained only 10% of the intention of mobile 

phone repairers to pay VAT, thus, it calls for future 

studies to consider other factors that can possibly 

explain intention to pay VAT apart from those 

considered here.  
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