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ABSTRACT 

This study focused on the assessment of personal 

entrepreneurial competency and inclination of 

Business Administration students of a particular 

university. Using a quantitative-descriptive 

research design, selected students participated in 

the survey utilizing a standard personal 

entrepreneurial competency and inclination 

questionnaire. Descriptive statistics was used to 

analyze the data gathered. Results showed that 

business administration students are generally 

goal-setters and information seekers. However, it 

was also found out that they lack self-confidence 

which is a very important competency an 

entrepreneur must possess. Results further revealed 

that they are inclined to start their own business 

venture in the future but lack the needed 

confidence, support and risk-taking ability to do so. 

These results could be used in designing activities 

and programs to better enhance the students’ 

competency and inclination towards 

entrepreneurship. 
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1. INTRODUCTION 

Fostering entrepreneurship is being regarded as a 

very important factor contributory to a country’s 

economic growth and development. The more 

businesses operating in a particular country, the 

bigger its chance of competing globally and 

enhancing its economic growth. Karanassios, 

Pazarskis et al. (2006) further posited that there is a 

positive relationship between entrepreneurship and 

economic growth in terms of job creation, firm 

survival and technological change. 

Evidently, entrepreneurship produces job and 

employment opportunities. The creation of 

business establishments would create potential jobs 

to people. Because of this, many organizations 

believe that entrepreneurship education can be a 

potential answer to high unemployment rate and 

can be a way to improve the work acquisition of 

young people. A career in entrepreneurship offers 

significant opportunities for individuals to achieve 

financial independence and eventually benefit the 

economy by contributing to job creation, 

innovation, and economic growth (Ramos, 2014). 

Thus, entrepreneurial spirit must be inculcated in 

the youth’s minds as early as possible. 

Accordingly, universities and other higher 

education institutions have been given the mandate 

to play a leading role in inculcating entrepreneurial 

knowledge and skills to students which will be 

helpful in their future career endeavors (Nurmi and 

Paasio 2007). This involves honing business 

students to become globally competitive by 

enhancing their entrepreneurial competencies 

(Paladan, 2015). However, as being observed by 

the researcher, only a few of the business 

administration graduates ventured into 

entrepreneurship after earning their degree. Most of 

them sought to be employed in various companies 

in different industries. Cruz (2018) posited that this 

observation has raised several questions as to the 

students’ achievement, planning and abilities that 

enable them to effectively lead entrepreneurial 
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activities in the future probably after graduation. 

Thus, the need to define and assess their 

entrepreneurial competencies while they are still in 

the university so as to maximize their potential and 

enhance their weak points. Knowing the specific 

competencies that the students need to obtain or 

improve has a significant implication to the job of 

educators, as this provides an opportunity to further 

develop and encourage students to become 

entrepreneurs (Cruz, 2018). 

Apart from acquiring those competencies, another 

important factor that is likely contributory to the 

students’ decision to venture into entrepreneurship 

is their willingness and inclination towards the 

field. It is commonly believed that people will be 

good in doing something that they are inclined to. 

A person usually stands the challenges that come 

along his way if he really loves and likes what he is 

doing. Parveen et al. (2018) postulated that students 

who are personally inclined to entrepreneurship 

will usually end up setting up their own business 

ventures than those who are not. 

It is for this reason that the researcher got interested 

in assessing the entrepreneurial competency and 

inclination of the BSBA students. Since they are 

expected to become entrepreneurs in the future, it is 

fairly important to determine how equipped and 

inclined they are to manage their own business. 

This study is anchored on two separate theoretical 

models: the Personal Entrepreneurial Competency 

Model originally developed by McClelland and 

McBer Team, and the Entrepreneurial Inclination 

Model by Liñan (2004). The results of could be 

used as basis in designing programs and teaching 

interventions and strategies that will further 

enhance the students’ entrepreneurial competencies 

and inclination, thus increasing the likelihood of 

them venturing into their own business endeavors 

after or even before earning the degree. 

2. OBJECTIVE OF THE STUDY 

This study measured and determined which among 

entrepreneurial competencies the students excel 

and which still needs improvement. Moreover, this 

study revealed the level of students’ entrepreneurial 

inclination as well as the aspects that encourage 

and/or hinder their interest in starting their own 

business venture in the future. 

3. METHODOLOGY 

The study utilized quantitative, descriptive research 

design wherein data were collected through a 

survey. It was descriptive as it described and 

assessed the variables under study. 

The respondents of this study were the Bachelor of 

Science in Business Administration (BSBA) 

students of a state university. These students were 

composed of two majors----marketing management 

and human resource development management. A 

total of 40 students were chosen as respondents, 10 

from each year level. Stratified sampling technique 

was used since the respondents came from each of 

the four year levels. 

In assessing the entrepreneurial competency of the 

respondents, a Personal Entrepreneurial 

Competency (PEC) Self-Rating Questionnaire was 

utilized which was adopted from Management 

Systems International (MSI) and McBer Team as 

cited by Azarcon (2008). The self-scoring 

individual entrepreneurial competency (PEC) 

questionnaire contains 55 questions to assess ten 

individual entrepreneurial competencies. 

Observation and casual conversation was utilized 

to assist the respondents and to verify their 

responses. PEC scores were calculated after getting 

the respondents’ scale ratings following the 

instructions for score computation embedded in the 

questionnaire. It followed the interpretation of PEC 

scores used by Depositorio, Aquino and Feliciano 

(2011): 19 and up = strong, 16 to 18 = moderate, 

and 15 and below = weak. 

On the other hand, an Entrepreneurial Inclination 

Questionnaire (EIQ) designed by Liñán and Chen 

(2009) was adapted in assessing the students’ 

entrepreneurial inclination. The questionnaire is 

also composed of brief statements with a 

corresponding 1-7 likert scale. They gave their 

rating indicating their level of agreement or 

disagreement in each statement. 

After gathering the data, results were consolidated, 

tallied, and tabulated. Descriptive statistics was 

utilized in the analysis of data. Averaging, ranking, 

and mean were the statistical tools used to analyze 

and interpret the data gathered. 

4. FINDINGS AND ANALYSIS 

Analysis of the findings focused on the business 

administration students’ level of personal 
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entrepreneurial competencies and their level of 

entrepreneurial inclination. 

Table 1. Personal Entrepreneurial 

Competencies of Business Administration 

Students 

Personal Entrepreneurial 

Competency 

Average 

Score 
Rank 

Opportunity Seeking 17.1 6 

Persistence 18.1 3 

Commitment to Work and 

Contract 

16.9 7 

Demand for Quality and 

Efficiency 

17.9 4 

Risk Taking 16.6 9 

Goal Setting 19.4 1 

Information Seeking 18.8 2 

Systematic Planning and 

Monitoring 

16.7 8 

Persuasion and Networking 17.8 5 

Self-confidence 15.4 10 

Legend: 19 and up (strong); 16-18 (moderate); 15 

and below (weak) 

Table 1 depicts the BSBA students’ average scores 

in each personal entrepreneurial competency. 

Generally, it can be seen that students got moderate 

scores in most of the PEC areas such as in 

Persistence, Demand for Quality and Efficiency, 

Persuasion and Networking, Opportunity Seeking, 

Commitment to Work and Contract, Systematic 

Planning and Monitoring, and Risk-taking, 

respectively. This means that they fairly have these 

competencies, however huge room for 

improvement is still present. On the other hand, 

they are found to be strong in terms of Goal-Setting 

and Information Seeking. These are the leading 

competencies that the students have, thus 

considered to be their strengths. This imply that 

business students tend to be goal-setters and that 

they have the ability needed by entrepreneurs to set 

and establish specific, measurable, attainable, 

realistic, and time-bounded objectives and are able 

to establish targets and design an action plan 

towards its achievement.  Results in terms of 

Information Seeking further imply students’ pursuit 

to keep themselves updated with current issues and 

happenings. This is may be influenced by their 

active participation in social media and other online 

platforms wherein vast amount of information is 

available. This generation of students are naturally 

information-seekers. They love to browse and 

gather information through the internet, giving 

them more knowledge about business, which will 

lead them to future entrepreneurial engagements 

(Mamun et al., 2016). Dyer et al. (2008) also 

posited that individuals who are information-

seekers tend to easily identify opportunities 

because they have good access to information. This 

ability may help these students to better enhance 

their opportunity-seeking competency in which 

they got a moderate score. 

However, despite of those strengths, students are 

found to be weak in terms of Self-confidence, 

which confirms the observation of BSBA faculty 

members that most of their students lack self-

confidence and the courage to voice out their ideas 

and opinions in the class, resulting to lower grades. 

This result signifies that they still need to develop 

their trust and assurance with themselves for them 

to be able to face, interact, and communicate with 

other people freely without being intimidated. This 

particular competency has to be enhanced since it 

is argued that self-confidence is a required 

entrepreneurial characteristic (Ho and Koh, 1992). 

Garaika and Margahana (2019) further postulated 

that it would be easier for highly confident 

individuals to decide on starting their own 

business, because they are sure that they have the 

ability to adapt with the environment, utilize the 

technology, and anticipate any risks that may arise. 

Strazdiené and Garalis (2008) also believed that 

students with low self-confidence are more likely 

to overly rely on other persons, such as partners or 

clients, which would pose additional business risk. 

Thus, the need for these students to enhance their 

self-confidence and risk-taking competency (in 

which they got the second lowest score) to increase 

their chance in venturing into their own business 

venture successfully in the future. Having the 

ability to set goals and plans is deemed useless if 

they don’t have enough self-confidence and risk-

taking ability to carry out and implement these 

plans. 

Results regarding the assessment of the students’ 

inclination towards entrepreneurship are being 
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shown in Table 2. This  reveals how inclined 

these students are in pursuing an entrepreneurial 

career in the future. 

Table 2. Entrepreneurial Inclination of Business 

Administration Students 

Items Mean Interpretation 

Starting my own 

business sounds 

attractive to me 

6.00 Moderately 

Agree 

I can spot a good 

opportunity long before 

others can 

5.33 Slightly Agree 

To start my own 

company would probably 

be the best way for me to 

take advantage of my 

education 

5.70 Moderately 

Agree 

I personally consider 

entrepreneurship to be a 

highly desirable career 

alternative for people 

with my education 

5.80 Moderately 

Agree 

It would be easy for me 

to start my own business  

4.50 Slightly Agree 

Nothing is more exciting 

than seeing my ideas turn 

into reality 

5.93 Moderately 

Agree 

My family and friends 

support me to start my 

own business 

5.30 Slightly Agree 

In business, it is 

preferable to be an 

entrepreneur, rather than 

a large firm employee 

5.50 Moderately 

Agree 

I can take risks with my 

money, such as investing 

in stocks 

5.03 Slightly Agree 

Overall, I consider 

entrepreneurship to be 

my chosen career 

6.20 Moderately 

Agree 

Legend: 

1.00-1.49 (Strongly Disagree);  

1.50-2.49 (Moderately Disagree);  

2.50-3.49 (Slightly Disagree);  

3.50-4.49 (Neutral);  

4.50-5.49 (Slightly Agree);  

5.50-6.49 (Moderately Agree);  

6.50-7.00 (Strongly Agree) 

Findings show that majority of the students 

moderately considered entrepreneurship to be their 

chosen career and that they are attracted to the idea 

of setting up their own business, hence their 

decision to take up a business course. These results 

signify that the students fairly consider starting and 

operating their own businesses as their future 

career. This further implies that they are 

moderately inclined towards entrepreneurship. 

However, they only slightly agreed on the rest of 

the statements relating to entrepreneurial intention. 

These aspects or factors could have influence their 

overall decision to completely consider 

entrepreneurship as their chosen career. As can be 

seen in the results, the students do not strongly 

agree that it would be easy for them to start their 

own business. This can be linked to their low self-

confidence as revealed by the results in Table 1. 

Endratno (2018) stated that self-confidence has a 

significant effect to students’ entrepreneurial 

intention. The higher their self-confidence, the 

greater their desire and inclination to become 

entrepreneurs. Moreover, students’ apprehension 

on the difficulty in starting their own business can 

be attributed to the perceived business environment 

in the community. The business environment plays 

an important role in the decision-making process of 

a potential entrepreneur (Belas et al., 2017). Palalić 

et al. (2017) supported this idea by saying that 

dissatisfaction with the current business 

environment causes demotivation that negatively 

affects students’ business intentions. 

Furthermore, students only slightly agree that they 

can take risks in investing their money into 

entrepreneurial venture. It can be remembered that 

in the ranking of competencies, it is in risk-taking 

ability that they got the second lowest score. 

According to Strazdiené and Garalis (2008), this 

can be explained by the fact that students tend to 

embody less risky ideas, even the ones, where a 

partner takes the risk and even though some 

achievements would be sacrificed. The fear of 

taking risks could affect a person’s entrepreneurial 

intention as the decision to invest into business is 

clearly a risk-taking activity. 

Finally, students only slightly agree that they got 

their family and friends’ support in setting up their 
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own business. This supports the claim that social 

support affects a person’s entrepreneurial intention. 

Asimakopoulos (2019) stated that apart from 

having entrepreneurial skills and self-confidence, 

the support of a person’s personal circle, such as 

family, friends and colleagues, is a great help to 

increase that person’s intention to take 

entrepreneurial undertakings. Thus, the importance 

to provide these students with support to increase 

their perceived ability to start a business and to 

guide them towards the culture of entrepreneurship. 

The aforementioned results generally implied that 

interventions could still be done in order to better 

enhance the students’ interest in engaging in 

business ventures, thus increasing their level of 

inclination towards entrepreneurship. Kuehn (2008) 

suggests that there are a various practical ways for 

educators to influence student attitudes and 

intentions toward entrepreneurship, most of which 

are relatively easily accomplished in a 

college/university setting. 

5. CONCLUSION  

This study aimed to assess both the entrepreneurial 

competency and inclination of business 

administration students in a university, so as to 

know what’s still could be done to enhance their 

ability and intention to start their own business 

venture in the future. 

Business Administration students are found to be 

goal-setters and information seekers. These are the 

top competencies that emerged during the 

assessment. However, they are found to be low in 

self-confidence---a very important quality that an 

entrepreneur must possess. Moreover, students are 

found to be moderately inclined and attracted to the 

idea of setting up their own business venture, 

however lack the confidence, social support, and 

risk-taking ability to do so. Improving these aspects 

could enhance not just the student’s competencies 

but also their intention to engage in entrepreneurial 

undertakings in the future. 

To help students enhance their self-confidence, the 

BSBA program may review its curriculum to 

prioritize and include activities that will further 

develop students’ entrepreneurial competencies 

especially in terms of self-confidence and risk-

taking. More participation to various activities and 

engagements such as trainings, conferences, 

conventions, trade fairs, and the likes may also be 

encouraged. Instructional materials may also be 

innovated and enhanced, making them responsive 

to the students’ needs in developing their 

entrepreneurial skills and capabilities. 

Allowing and supporting students in putting up and 

managing a mini-enterprise inside the school as 

part of their co-curricular activities may also help 

in enhancing their competencies particularly their 

risk-taking ability. This would also make them 

more inclined to business as they will be exposed 

to practical learnings. 

For the students to get social support that they 

need, the university may conduct more seminars 

and trainings on entrepreneurship inviting 

entrepreneurs as speakers, giving them the chance 

to meet and interact with successful entrepreneurs 

that will encourage and motivate them to choose 

and prefer that career path in the future. Linkages 

with other agencies and institutions such as the 

Department of Trade and Industry (DTI) may also 

be established, providing mentoring and coaching 

services to students who want to learn from 

successful local entrepreneurs. 
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